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THE EXECUTION

WE LAUNCHED A NATIONAL
CAMPAIGN ACROSS PAID,
OWNED AND EARNED USING THE
CAMPAIGN PLATFORM ‘FIND
YOUR #OUTSPIRATION’. WE
THEN DEPLOYED A DIGITALLY-
ENABLED REAL WORLD
TREASURE HUNT UTILISING
LANDMRK EXPERIENTIAL
MOBILE PHONE TECHNOLOGY,
TO INSPIRE EVERYONE TO GET
THEIR 2-A-WEEK OUTSIDE AND
TRACK DOWN REWARDS AND
PRIZES IN THE REAL WORLD.

We curated hundreds of inspiring
places around the UK on an interactive
Outspiration Map housed on our
campaign hub page.
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THE RESULTS

EVEN WITH RELATIVELY LOW
SPEND, THE CAMPAIGN WAS

A STORMING SUCCESS. OUR
OVERALL GOAL OF ‘BRAND LIKE/
LOVE’ ROCKETED FROM 36% TO
39% PRE - TO POST. THOSE WHO
SAW THE OOH CAMPAIGN HAD A
+19% INCREASE IN BRAND LOVE.
BRAND ENGAGEMENT ALSO
INCREASED +30%. THE OVERALL
CAMPAIGN GENERATED A
WHOPPING 15,949 VISITORS TO
OUR MAIN OUTSPIRATION.COM
HUB AND 7,040 PARTICIPANTS IN
THE OUTSPIRATION HUNT GAME.

Crucially, the competition itself helped
us to get the nation outside. There was
deep engagement, with the top badge
collector visiting 20 different places of
OQutspiration®on our map.
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ABOVE & BEYOND
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FRESH AIR
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CONGRATULATIONS
YOU HAVE BEEN ENTERED
INTO THE PRIZE DRAW
AND UNLOCKED AN
OUTSPIRATION BADGE
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